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Purpose – The purpose of this study was to investigate whether men and women differentially prefer hiring gay and lesbian job applicants relative to equally qualified heterosexual job applicants.    Design/methodology/approach – Data were collected from two samples of non-student participants. Each participant evaluated the perceived hirability of an ostensibly real job applicant by reviewing the applicant’s resume. In reality, all participants were randomly assigned to evaluate the same fictitious resume that differed only in the gender and sexual orientation of the applicant.    Findings – We find that men perceived gay and lesbian job applicants as less hirable, while women perceived gay and lesbian job applicants as more hirable than heterosexual job applicants. Additionally, we show perceptions of hirability are mediated by perceptions of gay and lesbian job applicants’ competence.    Implications – These results show that bias against gays and lesbians is much more nuanced than previous work suggests. One implication is that placing more women in selection roles within organizations could be a catalyst for the inclusion of gay and lesbian employees. Additionally, these results could influence when and how gays and lesbians disclose their gay identities at work.    Originality/value –These studies are the first to identify a positive bias in favor of gay and lesbian job applicants. As attitudes toward gays and lesbians become more positive, results like these are important to document as they signal a shift in intergroup relations. These results will also help managers and organizations design selection processes to minimize bias towards applicants.    Keywords: gender, sexual orientation, selection, bias
History

Publication status
	Published


File Version
	Accepted version


Journal
Journal of Business and Psychology
ISSN
0889-3268
Publisher
Springer Verlag
External DOI
	https://doi.org/10.1007/s10869-015-9412-y


Issue
2
Volume
31
Page range
293-306
Department affiliated with
	Business and Management Publications


Full text available
	Yes


Peer reviewed?
	Yes


Legacy Posted Date
2015-07-07
First Open Access (FOA) Date
2016-07-11
First Compliant Deposit (FCD) Date
2015-07-06


Usage metrics
    

    

    




Categories
No categories selected
Keywords
Uncategorised value

Licence
Copyright not evaluated

Exports
Select an option

RefWorksRefWorks
BibTeXBibTeX
Ref. managerRef. manager
EndnoteEndnote
DataCiteDataCite
NLMNLM
DCDC










Hide footerAboutFeaturesToolsBlogKnowledgeContactHelpPrivacy PolicyCookie PolicyTermsAccessibility StatementDisclaimerSitemap

figshare. credit for  all  your research.




